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EventDV
Demographics
EventDV readers are 
pro videographers. 
Working on an average of 50 events per year,

they shoot video, edit single- and 

multi-camera source material, create DVD

titles, and duplicate discs. Their buying power

and use of specific products is documented by

the 2005 qualification form data on this page.

EventDV
is home to large 
concentrations of 
proven buyers 
of products in categories like video editing 

software/hardware, DVD authoring tools, disc

duplication, blank media, stock audio/video, and

HDV and DV cameras, to name a few.

A highly targeted
audience of 
videography 
professionals
Subscribers have 
the authority to 
specify, recommend, or
authorize purchases. 
EventDV is where they stay informed about

the leading brands and product offering ... before

annual budget dollars are spent.

Broadcast 8.3%

Corporate Videography 17.9%

Educational/Institutional/Non-Profit 16.2%

Event Photography/Fusion 10.2%

Government 5.2%

Newsgathering 3.3%

Sports 5.7%

Stage Event 10%

Wedding and Special Event 16.6%
Worship 6.3%
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Source: August 2009 Reader Survey

Nonlinear Editing 55.8%

Authoring/Multimedia/Web Design 54.6%

CD/DVD/BD Recording 71.6%

Buyout Music, Video, and Animation 29.6%

CD/DVD/BD-Recordable Media 73.6%

CD/DVD/BD Recorder, Duplicator 53.4%

CD/DVD/BD Printer/Labeling 37.3%

DV/HD Workstation (Including Capture, Nonlinear Editing, Effects, Authoring, DVD/BD) 53.7%

Video Camera (SD/HD) 60.6%

Workstation Cabinets, Racks, Consoles,
Carts, Cases, Wires, Cables, Connectors 34.5%
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Videographer 28.7%

Post-Production/Editor 15.9%

Executive Producer/Producer 12.3%

Designer/Animator/Effects 3.4%

Creative Director 6.3%

Business Owner/Executive 29.8%

Director of Photography 3.6%
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1 33.9%

2-5 37.5%

6-10 3.6%

11-20 2.7%

21-50 3.4%

51-100 2.7%

100+ 16.2%


